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Food Quest (FQ) is a dynamic player in the food and beverage industry, delivering exceptional hospitality 
experiences for over a decade, with a strong presence across multiple segments, including QSR, casual, and fine 
dining.  Food Quest is committed to creating and managing pioneering concepts and acclaimed multinational 
brands that cater to a diverse range of customers. At Food Quest we believe in providing our clients with the best 
possible service, which is why we take a personalized approach to each project. 

Our values are embedded in Ethics, Accountability, Proactive Behavior, Customer Service, Commitment and 
Ambition are in our beliefs and are central to our success.

This Supplier Code of Ethics & Business Conduct outlines the expectations we have for all our suppliers to ensure 
alignment with our values and to promote sustainable and responsible business practices across our diverse range 
of businesses.

If you have any questions about our Supplier Code of Ethics & Business Conduct or suspect that it has been violated, 
we encourage you to speak up, with confidence and anonymously, through our third-party administered, 
anonymous hotline SAWTAK (Your Voice).

Your voice and your commitment to our Values are critically important. Working together, with an adherence to the 
highest ethical standards, we’ll go beyond simply leading our industry. We’ll lead it with unparalleled integrity.

Introduction.
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In our ever - changing business 
environment, it’s important that we 
remain grounded in who we are as a 
company.OurCodeandourValues
guide andinspireusalongtheway.

IN THIS SECTION:

ü We Put Our Trust in Our People

ü We Live Our Values

ü We Take Responsibility for What We Do 

ü We Speak Up When Something Isn’t Right

At our core.
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How do we put our values into practice?
If you’re reading this, chances are, at this point, you’ve discovered that no two days at Food Quest are the same, and 
we are moving at a rapid pace to stay Ahead of What’s Next. 

There are hundreds of situations that can come up during a typical workday that we’ve never dealt with before and 
require quick responses – some of them involving ethical dilemmas. And because we are a team, every decision one 
of us makes can impact someone else which in turn can affect our whole Company. Consequently, it’s important 
that we get things right.

Our Code is here to help and provide you with guidance. It gives us the tools we need to make the right decisions, 
regardless of the challenges we might face. It can help us answer common questions like – Is that a kind gesture or 
a bribe? Should I disclose this? How can I better protect myself and my coworkers? And more…

Although the Code covers many situations that can arise in a workplace setting, it’s important to keep in mind that 
it cannot cover every possible scenario. No document could do that. We look to it instead as a guide that provides 
key takeaways and fact-based examples.

When we pair our knowledge of the Code with good judgment and common sense, While Never Being Afraid To 
Speak Up, we put our Values into practice.

Who must follow the code?
We all do. It applies to everyone, at every level of our Company, and to every person, entity, and organization 
working with us, for us, and on our behalf.

We put our trust in Our People & Our Code.
Our Code is the foundation for all we do. It incorporates our Values and helps inform our everyday actions.
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How do we put our values into practice?

If you’re reading this, chances are, at this point, you’ve 
discovered that no two days at Food Quest are the same, and 
we are moving at a rapid pace to stay Ahead of What’s Next. 

There are hundreds of situations that can come up during a 
typical workday that we’ve never dealt with before and require 
quick responses - some of them involving ethical dilemmas. And 
because we are a team, every decision one of us makes can 
impact someone else which in turn can affect our whole 
Company. Consequently, it’s important that we get things right.

Our Code is here to help and provide you guidance. It gives us 
the tools we need to make the right decisions, regardless of the 
challenges we might face. It can help us answer common 
questions like – Is that a kind gesture or a bribe? Should I 
disclose this? How can I better protect myself and my 
coworkers? And more...

Although the Code covers many situations that can arise in a 
workplace setting, it’s important to keep in mind that it cannot 
cover every possible scenario. No document could do that. We 
look to it instead as a guide that provides key takeaways and 
fact-based examples.

When we pair our knowledge of the Code with good judgment 
and common sense, While Never Being Afraid To Speak Up, we 
put our Values into practice.

We put our trust in Our People & Our Code.
Our Code is the foundation for all we do. It incorporates our Values and helps inform our everyday actions.
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Who must follow the code?

We all do. It applies to everyone, at every level of our Company, 
and to every person, entity and organization working with us, 
for us and on our behalf.

How do we respond to potential violations of the code?

Before we hold someone accountable for violations of the 
Code, our Ethics Committee reviews any allegations of 
misconduct, thoroughly investigates the conduct that 
purports to violate the Code and then makes a 
recommendation about how to address the issue.

What are the consequences of violating the code?

Violations reflect poorly on all of us and make it less likely that 
our customers, our business partners or our investors will want 
to do business with us. 

That’s why we must take violations very seriously and hold 
each other accountable. We must send the message that we 
don’t tolerate bad behavior and that bad actors are simply that 
– individual actors who don’t reflect our Values. 

If someone violates the Code, it can result in disciplinary action, 
including the loss of their job. Depending on how serious the 
incident is, there can even be criminal consequences. Worse 
yet, it can instantaneously jeopardize the hard work each one 
of us does every day to build the reputation of the Food Quest 
brand. 



IS IT 
LEGAL?

IS IT ALLOWED 
(BY OUR CODE 

AND 
POLICIES)?

DOES IT 
REFLECT OUR 

VALUES?

WOULD I BE 
COMFORTABLE IF MY 

ACTIONS WERE 
KNOWN OR 

REPORTED BY THE 
MEDIA?

If you answer “YES” 
to all these 

questions, it’s 
probably OK to 

proceed.

If you answer “NO” 
or “I’m not sure” at 
any point, STOP ! 

Speak Up and Ask 
someone for help.
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We put our trust in Our People & Our Code.
How do I follow the code?
Let it guide your decision-making. If you find yourself in a situation and don’t know how to proceed, ask yourself:
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Ethics
Ethics is the cornerstone of every action we 
take. Our word is our bond. We strive to 
demonstrate a consistency of character that is 
transparent, genuine, trustworthy and 
respectful.

Accountability
We are all accountable to each other, our 
customers and to our partners. Individual 
accountability is critical to achieving the overall 
goals and objectives of the Company.

Customer Service
We prioritize exceptional customer 
service as the cornerstone of our business. 
We believe that providing an outstanding 
customer experience is not just a goal but 
a fundamental commitment we make to 
each and every individual who interacts 
with our brand.

Proactive Behaviour
We live in a constantly changing world. What 
was good enough yesterday will not be 
enough tomorrow. We embrace change, and 
we have the proactive behaviour to take 
calculated risks to drive change and exceed our 
business objectives.

Ambition
We are passionate about our work. We 
have the ambition to go above and beyond 
what is expected of us. We are Decisive, 
nimble and results-driven, we endeavor to 
be thoughtful and thorough in everything 
we do.

Commitment

Commitment is the backbone of our 
Group. It fuels our pursuit of excellence, 
guides our decisions, and shapes our 
interactions. We are dedicated to delivering 
on our promises, acting with integrity, and 
making a positive impact in every 
investment and decision. 

Our commitment is not just a statement; it 
is the driving force that propels us forward 
every day.SAWTAK Helpline

We live our values
At Food Quest t, it’s not just about what we do, it’s about how we do it, which is our competitive advantage. 



+ Constantly reflect on whether we are working within our Values.

+ Ensure our day-to-day activities are in line with our Code, our 
policies and the law.
+ Apply good judgment and common sense.

+ Reach out to supervisors or coworkers for advice when needed.

+ Speak up when we think something isn’t right. SAWTAK Hotline
+ Be cooperative, honest and transparent.

+ Help others when we are confident that we can lead them in the 
right direction.

Supervisors have additional roles and responsibilities. As 
supervisors, we are always:

+ Set the tone – be a leader for the team when it comes to integrity.

+ Stay current on all ethics-related trainings and ensure our team 
does as well.

+ Encourage others to share ideas, questions and concerns and 
keep an open-door policy.

+ Guide coworkers to the right resource if we don’t know the answer 
to a question.

+ Report potential misconduct and escalate reports to the 
appropriate people when necessary. SAWTAK Hotline

+ Prevent retaliation against anyone who reports a concern in good 
faith or participates in an investigation.

We take responsibility for what we do
We have a collective responsibility to live our values. To help put 
them into action, let’s each find ways to:

9
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We speak up when something isn’t right

Violations of the Supplier Code of Ethics & Business Conduct, related policies, agreements or the law can hurt us 
all. To protect each other, we speak up whenever we become aware of or suspect that something is wrong. Even 
if we are unsure, we know that speaking up is always the right thing to do.

When do we speak up?

When we know of or suspect a violation of:

How do we speak up?

When you have an ethics-related question or concern, and feel comfortable enough to do so, you can reach out to 
the SAWTAK Hotline. Your communication with the SAWTAK hotline can be Anonymous, Confidential or Open, 
depending on your personal preferences. You can access the hotline as follows:

• Contacting the SAWTAK Helpline By using the SAWTAK Helpline, all communications will be anonymous 
unless YOU choose to provide identifying information. 

• Making a web-based report at  https://fq.ethicspoint.com/

Food Quest Values orthe Supplier Code of 
Ethics & Business Conduct

Related Policies, Procedures, Agreements 
and Contracts

Any applicable law orregulation

SAWTAK Helpline
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At Food Quest, Our 
Values matters, 
and our people 
always come first.

IN THIS SECTION:

ü We Value Diversity and Inclusion 

ü We Respect Others

ü We Put Safety First

Our People 
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Our Process

Ourgreatnesscomesfromourdiversity.Andwhilstwe’refortunate
tohavea talentedteamofpeoplewithvariousbackgrounds,
experiencesandskill sets, we don’t stop there. We make sure that 
each of our unique team members feelsvalued,includedand
respected.Doing soencouragestheproductivityweneedtobest
serveourcustomers andinvestors.

We focus on what matters. When making an employment 
decision, we look at job-related criteria and individual qualifications 
and fit.
We help each other. We provide reasonable accommodations 
for candidates and employees with special situations such as
disabilities, pregnancy, childbirth and/or related medical conditions. 
If any of these circumstances make it hard for someone to do their 
job, we are committed to work with them and make the 
appropriate changes.

We bring out the best in each other. Bringing out the best in 
others often requires bringing out the best in ourselves first. That’s 
why we always strive to be honest, fair, constructive and kind. When 
we treat each team member with respect, we get to benefit from 
their individual viewpoints, ideas and talents.

Wevaluediversityandinclusion

Our Promise

Tocontinuouslyfosterawelcoming,inclusiveanddiverse
community.

THINK ABOUTIT

A: Definitely. Job decisions should be based on a person’s abilities. By 
speaking up, you’re not only helping us stay welcoming and inclusive by 
championing our Values, but you are also making sure we are following 
the law.

12

Q: Based on derogatory comments I overheard from her supervisor; I 
believe a coworker may have been turned down for a promotion 
because of her recent announcement that she was pregnant… Should I 
say something?
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Our Process

Wevalueyou –notjusttheworkyoudo–sowewanttomake
sureyou feelsafeandrespected.That’swhywehaveazero-
tolerancepolicyfor harassment. Bynottoleratingbad
behaviourandspeakingupwhenever
someoneisbeingtreatedunfairly,wehelpmaintainapositiveand
productive workplaceforeveryone,everywhere.

We know what harassment looks like. To put a stop to 
harassment, we must be able to recognize it first. Harassment is 
considered intimidating, hostile or offensive conduct that:

+ Interferes with someone’s ability to work, or.

+ Creates a hostile work environment.

This is particularly the case if it’s based on a characteristic 
protected by law, like a person’s race, age, gender or 
religion.

We get involved. We speak up if we become aware of harassing 
or unfair treatment, or if we’ve experienced it ourselves.

We respect others
Our Promise

To promoteanenvironmentthat’sfreeofharassment,bullyingandabuse. Whataresomeexamplesofharassment?

Ittakesmanyforms,butitmightlooklike:

+ Ethnicjokes,slursorgestures.
+ Threats orintimidation.

+ Stalking.

+ Sexual harassment.
+ Bullying.

+ Sharing offensivematerial.

+ Tryingtoforcesomeonetodosomething.

We are aware of perceptions. Harassmentdoesn’thavetobe
intentionalto be unacceptable. In other words, saying, “That’s not 
what I meant” won’t excuse unacceptable behavior.Sobeawareof
howyourwordsandactionsmayimpactothers.

13

SAWTAK Helpline



+ Watching out for hazards
+ Taking the appropriate trainings
+ Only taking on tasks for which we are trained
+ Complying with Health & Safety Policies
+ Following posted warning signs and restrictions
+ Wearing any necessary personal protective equipment
+ Reporting unsafe conditions or injuries right away

We strive to maintain working conditions which are safe, healthy and in 
compliance with applicable laws for our employees and visitors in our 
premises.

We watch out for signs of workplace violence. It’s important for us to 
remember that workplace safety goes beyond avoiding hazards – it’s about 
paying attention to our coworkers’ behavior as well. Ways we prevent 
workplace violence include:

+ Speaking up immediately if we see any threats or warning signs of 
workplace violence

+ Preventing unauthorized access into our facilities

+ Never carrying prohibited weapons into our facilities

We put safety first
Our Promise

To help ensure each of us ends our workday unharmed so we can 
spend time with our loved ones.

Our Process

We never lose sight of what matters most – each other. That’s why we 
put safety first by staying alert, following safety procedures and 
protocols and looking out for each other in all that we do.

We protect each other. Each of us has a part to play in
maintaining a safe workplace, including:

We bring our best to work. Apart from being a serious violation of 
local regulations, the abuse of alcohol, drugs (illegal or legal) or other 
substances in and outside of the workplace can impair performance 
and is a serious threat to health and safety. 

We are fully committed to ensure that all our workplaces are 
completely “Alcohol and Drugs Free”. This includes the requirement for 
employees to be free from any side-effects of legal or illegal drugs or 
controlled substances that could prevent you from carrying out your 
work safely.

Whataresomewarning
signsof workplace
violence?
+ Moodswings

+ Paranoidorerraticbehavior

+ Pacing,yellingorscreaming
+ Verbalabuseorthreats

+ Argumentativebehavior

+ Persistentcomplaintsaboutbeingtreatedunfairly
+ Poorrelationshipswithcoworkersormanagement

14
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Whendo wespeakup?
When we have any non-emergency safety 
concern orpotentialsafetyviolation,wecan
reachouttothe Ethics Committee.

OurcommunicationswiththeEthics
Committeecan be Anonymous, Confidential 
Or Open, depending on personal 
preferences. We can reach out to them in 
multiple ways,including:

+ Speakingwiththeminperson

+ ContactingtheEthics Hotline - SAWTAK Hotline :

Ø Making a web-based report

Ø Utilizing our simplified mobile site

When using the SAWTAK Hotline, keep in mind 
that all communicationswillbeanonymous
unlesswechooseto provide identifying
information.

Q: A new maintenance technician wants to access the roof 
of one of our buildings because of a big wind storm the 
night before. They haven’t yet received the appropriate 
safety training, but just want to take a quick look. No big 
deal, right?

A: Wrong. Following all workplace safety rules, no matter 
how big or small, is critically important. Allowing any 
violation undermines our promise to help ensure each of us 
ends our workday unharmed so we can spend time with 
our loved ones.

15

THINK ABOUTIT
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IN THIS SECTION:

ü We keep accurate records 

ü We protect what’s ours

ü We keep private information private

ü We avoid conflicts of interest

16
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Our Company.

Our Group’s success is based 
on our Values – nothing more, 
nothing less. At Food Quest,
we work ethically and 
maintain high standards to 
stay Ahead of What’s Next.



+ Recordcarefully,completely,honestlyandinwaysthat
areeasy tounderstand.

+ Keepeverythingthatsupportswhatwerecord.

+ Neverletanyonepressureusintorecordingsomethingthat’s
nottrue.

+ Reportanysuspicionsoffraudorotherwrongdoingright
away.

We keep the law in mind. It’s important that we all have a good 
idea of what’s legally required in our industry and area of operation. 

We keep accurate records
Our Promise

To make sure that our books and records accurately reflect our 
business.

Our Process

With numerous assets,  customers and employees, we have a lot to 
keep up with. So, it’s crucial that we maintain good records in 
accordance with applicable International Financial Reporting 
Standards and our Documents Retention Policies. Doing so is at the 
heart of our business. When we record details in a timely and 
accurate way, we make smart financial decisions and stay on the 
right side of the law.

We record carefully. To keep our business records as accurate as 
possible, we:

Whataresomeexamplesofbusiness
records?
Therearelotsofdifferenttypesofbusinessrecords,
including:
+ Leases

+ Financial Statements 

+ Expensereports
+ Payrollrecords

+ Purchaseorders

+ Salesdata

17
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+ Following Companyguidelines

+ ProtectinguserIDsandpasswords

+ Neveropeningsuspiciousemails
+ Neverinstallunauthorizedsoftware

We secure data. In a world where our business is becoming more 
data-driven and data analytics drive value, we want to make sure we 
preserve our rights to keep what data is ours andobtain the 
appropriate permissions to collect data that impacts our buildings.

We protect what’s ours
Our Promise

To take good care of what’s ours.

Our Process

When thinking of our Company assets, our buildings may come to 
mind first, but they cover much more than that. From the chair you 
may be sitting in right now to the laptop you use every day – our 
assets include every single thing we own or use to do business, and 
it’s our job to protect them.
We handle physical assets with care. We work to protect 
physical assets from damage, loss, misuse and theft. And we only 
borrow, lend, sell or give away items if we have authorization to do so.

We secure all electronics. We take the appropriate measures 
to keep our technology assets safe, such as:

Whataresomeexamplesofassets?
Thereareafewdifferenttypesweshouldprotect,
including, forexample:

+ Physicalassets,suchasbuildings,company
vehiclesand officefurniture.

+ Technologyassets,suchasphones,computers
andoffice equipment.

+ Financialassets,suchascashandbankaccounts.

+ Informationalassets,suchasemailsandcorporate
records.
+ Intellectualpropertysuchaslogosandtrademarks.

We use common sense. Food Quest has a responsibility to 
monitor Company systems and devices (such as computers and 
phones) for certain content to protect coworkers and customers. For 
this reason, although occasional personal emails or phone calls are 
permitted, it’s important to remember that anything we write, 
download, store or transmit on Company equipment may be 
monitored or reviewed in accordance with applicable Company 
policies and laws.

18
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+ Private information, like someone’s employment, medical, 
financial or education history.

+ Intellectual property, like ideas, creative work, designs, know-how 
and trade secrets.

+ Proprietary information, like business plans, marketing strategies 
and customer & supplier lists.

+ Financial information, like budgets, forecasts and quarterly results.

We follow the rules. We comply with all records management 
policies when labelling, handling, storing and disposing of personal 
and confidential information.

Wekeepprivate informationprivate
Our Promise

To respect and protect personal and confidential information.

Our Process

The information in our care is part of our Company’s strong foundation. 
With it, we can cater better to our customers, hire ideal candidates and 
maintain our competitive edge. That’s why safeguarding it is so 
important.

We protect informational assets. We never share personal or 
confidential information with unauthorized people, including anyone 
within our Company who doesn’t need it to do their job. When we do 
need to share it, we seek appropriate approval first. Personal and 
confidential information includes such matters as:

We remain diligent. We know that information can leak in many 
ways – intentionally and non-intentionally – so we don’t discuss 
anything private in a public setting, and we don’t leave personal or 
confidential information in a place where someone else could access 
it.
We respect the information of others. We use the same standard of 
care when handling the personal and confidential information of 
others as we would our own. We also only acquire such information in 
appropriate ways and with the proper authorization in accordance 
with applicable laws.

We remain loyal. The responsibility to protect personal and 
confidential information doesn’t end if our employment does. That’s 
why we never share Food Quest’s personal and confidential 
information with other employers if we leave. We also never ask or 
expect new Food Quest employees to share the personal or 
confidential information of former employers with us.

Q: One of my coworkers is home on maternity leave. A supplier 
asked me for her personal phone number to discuss a 
business matter and send a card. That would be a nice thing 
to do – right?

A: Although well-intentioned, you shouldn’t share a 
colleague’s personal phone number or home address 
with anyone without consent. A better approach would 
be to suggest that the supplier send an email and 
forward the card to the office. She will appreciate the 
thoughtfulness just as much.

19

THINK ABOUT IT
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Our Process

We all have interests, activities and relationships outside of Food Quest. 
However, there are times when these personal interests can create — 
or appear to create — a conflict of interest with our Company. This can 
damage the trust of those who invest and believe in us. As a result, we 
each have an obligation to act in the best interest of Food Quest.

We practice prevention. We do all that we can to know and avoid the 
kinds of situations where conflicts of interest often occur. Examples of 
conflicts include:

+ Hiring a company owned or controlled by a Food Quest director, 
employee or any of their family members

+ Owning, or having a substantial interest in, a customer, competitor 
or supplier to Food Quest

+ Working for or with a Food Quest competitor, supplier, vendor or 
agent

+ Receiving improper personal benefits because of your position 
with Food Quest 

+ Taking advantage of opportunities discovered through a 
connection with Food Quest 

+ Supervising or making employment decisions about a loved 
one, family member or spouse

+ Conducting outside work with a business partner, competitor or 
any other organization that does (or seeks to do) business with 
Food Quest 

We speak up. Most conflicts can be avoided or mitigated if they are 
disclosed. Whenever we may have an actual, potential or perceived 
conflict of interest, we know the best next step is to disclose it to our 
supervisor, Human Resources or the Ethics Committee right away.

Weavoidconflictsof interest
Our Promise

To promote loyalty and our shared success
Whatis a“conflictof interest”?
A conflict of interest occurs when our personal
interests (or the interests of a family member) work
against – or even appear to work against – the
interestsof Food Quest. 

20
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If the answer to any of these 
questions is “Yes” Or “I Don’t 

Know,” there may be a 
potential conflict. We should 

seek guidance from our 
supervisor, Human Resources 

or the Ethics Committee before 
proceeding.

Weavoid conflictsof interest
We ask the right questions. Spottingaconflictofinterestisnotalwayseasy. That’swhyithelpstoask:

Could this 
activity interfere 
with my ability
todomyjob?

Coulditaffect
thedecisionsI 

makeon behalf of 
Food Quest?

Coulditlook
like a conflict 
to someone

else?

21

Q: One of our third-party vendors tells me that my supervisor is 
on the board of directors for their company. When I ask my 
supervisor about it, he says that it’s nothing to worry about. 
What should I do?

A: Contact the Ethics Committee. We each have a 
responsibility to not only disclose our own potential 
conflicts, but to speak up if we suspect that others have 
conflicts as well.

THINK ABOUT IT
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Where others measure success in 
transactions, we invest in 
relationships andworktirelesslyto
helpourcustomers stay 
Ahead of What’s Next.

IN THIS SECTION:

ü We market honestly

ü We protect our reputation

ü We use social media 
responsibly

22
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We market honestly
Our Promise

To build our reputation and our brand

Our Process

We do everything with integrity – and that includes marketing and 
advertising our offerings and services. To us, integrity in advertising 
means providing accurate, fair and balanced information that 
highlights the benefits and risks of our offerings. Only by marketing 
honestly can we build trusted lifelong partnerships with our 
customers.

We say what we mean. Our advertisements offer a great 
opportunity to tell our story – and we do so honestly, fairly and 
responsibly. We avoid any messaging that could be misleading and 
never promise something we can’t deliver. We offer an excellent 
value proposition, so there is never a need to overstate our services or 
products.

We know what’s required. We market accurately, fairly and 
honestly not just because it's required by law, but because it is in the 
core of our Values. If we are unsure of any matter, we know to 
consult with the Legal Team or Compliance Team.

We take the time to double-check. Our Marketing Team makes 
sure to get proper approval for every advertisement and double-
check every statement or promise.

Whataresomeexamplesofbad
marketing?
Somethingsweneverdoinclude:

+ Using scare tactics
+ Bad mouthing our competition

+ Exaggerating our abilities

+ Leaving out something material

23
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We protect our reputation
Our Promise

To ensure our messaging is clear, accurate and consistent

Our Process

We’ve spent decades building our reputation, but we know it can be 
damaged in moments with a careless word or communication. That’s 
why we have a team of individuals who specialize in sharing information 
about our Group of Companies and responding to inquiries from the 
media, government, investors and general public.

We rely on the experts. Unless designated as an official company 
spokesperson, we don’t speak on Food Quest’s behalf. Instead, we direct 
inquiries to the proper resource.

We use our voice responsibly. We seek approval before 
participating in any speaking engagements and before publishing any 
articles on behalf of our Company.

We protect our reputation, while protecting employee
rights. We follow the laws that govern public speaking about 
matters of public concern and to engage in activities related to the 
terms and conditions of employment. Nothing in our Code or our 
policies is intended or should be construed to interfere with or limit 
legal rights in that regard.

Whoarethedesignated
spokespeople in ourCompany?

Forquestions:

+ Fromthemedia,contactCompliance Team.

+ Fromthegovernment,contactLegal Team.
+ Aboutfinancialmatters,contactCompliance Team.

+ Aboutmakingspeechesorparticipating
inevents,contactCompliance Team.

+ Aboutcharitable donations,contacttheCompliance
Team.

24
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Our Process

We believe that social media offers a great way to build relationships, 
exchange ideas and share information about our Company. However, we 
must do so responsibly. When posting, we use good judgment and act in 
ways that are consistent with our Values, our policies and the law.

We take responsibility for what we post. When re-sharing
company-related content to our personal social media profiles, we make 
it clear that we are speaking for ourselves and not on behalf of Food 
Quest. 

We communicate with respect. We have zero tolerance for 
cyberbullying and the use of social media to intimidate, harass or 
discriminate against fellow employees or members of our community. 
We don’t use ethnic slurs, personal insults, obscenity or engage in any 
conduct that would not be acceptable in the workplace or our local 
community.

We protect confidential information. We know never to share 
confidential or other proprietary information about Food Quest or a 
customer, partner, investor or supplier. We never discuss sensitive topics 
like our business performance, Company plans or financial information 
publicly unless appropriate prior approval is obtained.

We respect copyright. We do not post content that does not
belong to us. Before posting anyone else’s work, we check with the
owner inordertoget permissionfirst.

Weusesocial media responsibly
Our Promise

To promote honest and ethical online communications
Howdo we“takeresponsibility for
what wepost”?
It’s often as simple as adding a disclaimer that says, 
“The statementsonthissitearemyownanddonot
reflectFood Quest positions,strategies,oropinions.”
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We take the time to get to 
know our partners — we 
understand their needs, 
recognize their aspirations and 
operate in ways that make 
them proud to do business 
with us.

IN THIS SECTION:

ü We compete fairly

ü We are good business partners

ü We cooperate with government agencies 
and comply with their requirements

26
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Our Process

We stay ahead of the game by generating fresh ideas and finding 
new ways to do business, not by working unethically to push others 
out of the market. That way, not only do we keep our customers – we 
keep them happy.

We avoid improper agreements. We are careful in 
conversations with competitors, customers or business 
partners and never agree to:

+ “Fix”prices(byraising,settingorloweringthem)

+ Illegallysplitupmarkets,territoriesorcustomers

+ Inappropriatelypreventanothercompanyfromentering
themarket

+ Improperlyinfluencetheoutcomeofacompetitivebid

+ Unfairlyrestrictproduction,salesoroutput

We work lawfully. To earn business the right way, we make sure 
to comply with all antitrust and competition laws. They can be 
complicated, so when in doubt, we ask questions about what’s 
appropriate (and what isn’t) to avoid even the appearance of 
something improper.

We competefairly
Our Promise

To earn business based on the quality of our offerings and services, 
not unfair practices.

Whatdo wemeanby“agree”?
An“agreement”withacompetitor,customeror
business partnercouldcomeinmanyforms,
includingsomething:

+ Stated or implied

+ Oralorinwriting

+ Direct or indirect
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+ Values

+ Quality

+ Cost

We work collaboratively. We consider every business partner an 
extension of ourselves. That’s why we monitor them closely – to 
ensure they’re following the law and exhibiting our Values.

We set the standard. We can’t expect our business partners to
take our Code seriously if we don’t. That’s why we review our Code,
our policies and the law regularly and always treat business partners
fairly. Morespecifically, we:

+ Honortheirpoliciesaswellasours

+ Watchforinappropriategiftsorotherfavors

+ Protecttheirpersonalandconfidential information

Wearegoodbusinesspartners
Our Promise

To successfully cooperate and collaborate with our business partners

Our Process

Working with responsible, reliable business partners allows us to tap 
into goods, services and information we wouldn’t have otherwise. 
That’s why we foster good relationships by choosing our partners 
carefully and always interacting with integrity.

We select wisely. When we choose a vendor, supplier or other 
business partner, we exercise due diligence and only consider 
objective criteria such as their:

Whatdo wemeanby“due
diligence”?
Inshort?Research.Examplesinclude:
+ Checking businessregistrations

+ Checking publicdocuments

+ Verifying tradeaccreditations
+ Speaking to previous 
customers

+ Experience & Qualifications 

+ Reputation

+ Availability

+ Asking forproduct 
samples

+ Searching theinternet

+ Reading newsarticles
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Q: One of our contractors accidentally sent me confidential 
information. I find it interesting enough to share with a 
coworker over lunch. That should be fine since I’m just telling 
someone else at Food Quest, right?

A: No, that’s not OK. Our contractors trust us with their 
information. If you receive something by accident, 
delete it immediately and let the sender know of their 
mistake. This will send the message that we always 
maintain confidentiality and that we expect them to do 
the same.

THINK ABOUT IT
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We cooperate with government 
agencies and comply with their 
requirements 
Our Promise

To comply with all requests from the government

Our Process

We honor our duty to always cooperate and provide honest information 
to governmental bodies and regulatory agencies. Whenever questioned 
as part of an audit or investigation, we respond appropriately and interact 
in ways that are open and transparent.

We direct requests to the proper resource. To ensure the most
appropriate response, whenever we receive an inquiry from the
government, wepromptly contact ourLegal Team forassistance.
We cooperate fully. When we have been authorized to respond to a 
government request, we make sure to:
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+  Always provide truthful, accurate and complete information.

+  Never impede, obstruct or improperly influence the audit or 
investigation.

+  Never lie or make false or misleading statements – verbally or in 
writing.

+  Never attempt to persuade someone else to provide false or 
misleading information.
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We hold each other, and 
ourselves, accountable. We do 
our part by conducting business 
with integrity.

IN THIS SECTION:

ü We fight crime and corruption 

ü We follow the rules when it Comes to 
gifts and courtesies

ü We follow the laws, everywhere we 

operate 

ü We play fair when buying or selling stock
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Our Process

We believe that the quality of our offerings and services, not illegal 
business practices, should bring us success. That’s why we don’t tolerate 
any acts of corruption, bribery or money laundering.

We never bribe. Although the laws on bribery and corruption can be 
complicated, doing the right thing is simple: We don’t bribe. That means 
we never offer or accept anything of value to win business, gain an unfair 
advantage or influence a business decision.

We keep accurate records. Of course, it’s important to never bribe—
but it’s also important to avoid anything that even looks like a bribe. We 
make sure that our books and records accurately reflect our business so 
that we can easily explain the appropriate reason something was given 
and received.

We work with those who share our Values. We understand that 
we can be held responsible for the things our business partners do. That’s 
why we choose them carefully, then watch them closely.

We stay alert to money laundering. Money laundering happens 
when funds are generated through criminal acts, like drug trafficking or 
terrorist activities, and then hidden (or “laundered”) by being run through 
legitimate businesses. It’s a way for criminals to disguise the profits of their 
criminal conduct. We stay alert for this activity and work to keep these 
funds from entering the Company.

Wefightcrimeand corruption
Our Promise

We conduct business with a high degree of ethics and do not engage in 
suspicious or corruptive activity

31

What is “anything of value”?
It really can mean “anything.” Some examples include:

+ Cash or cash equivalents like gift cards
+ Special favors

+ Inappropriate gifts or entertainment

+ Discounts unavailable to the public
+ Charitable donations or political contributions

+ Payment of travel expenses
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Wefightcrimeand corruption
We watch our interactions with government and
public officials. Wekeepinmindthat therules about what we
cangivetogovernment andpublicofficialsarestrict.Wedon’tsend
anything to or accept anything from a government official without
speakingtotheLegal Team or Compliance Team first.

Government and public officials are more than just people 
elected or appointed to public office. They are also:

+ Customs andtax officials

+ Regulatory agency officials
+ Militarypersonnel

+ Employeesofstate-ownedbusinesses
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Wefollow theruleswhenit
comes togiftsand courtesies
Our Promise

To foster healthy business relationships with the appropriate exchange 
of gifts, hospitality and courtesies

Our Process

An occasional gift or other courtesy can be a normal part of doing 
business, but an offer that’s lavish or extended too frequently can 
create a conflict of interest and erode the trust that people associate 
with the Food Quest name. We must avoid crossing any ethical lines. 
Any gift that creates, or appears to create, a sense of obligation or 
compromises your professional judgment is always inappropriate.
We give with caution. Whenever we give or accept any gift, offer of 
hospitality or business courtesy, we make sure what’s offered:

Is reasonable under the circumstances – never excessive, extravagant 
or lavish. While not determinative in every situation, AED 500 limit is a 
good guidepost absent approval by the Legal Team or
Compliance Team.

+ Complies with local law, applicable business policies and customs
+ Is made on behalf of Food Quest and not the individual
+ Is not cash or a cash equivalent (e.g., a gift card)
+ Is done openly and in a way that avoids even the 

appearance of anything improper

We pay attention to travel. Additional restrictions apply to 
expenses for travel, meals and lodging, so we’re always sure to:
+ Pay vendors directly whenever possible.
+ Comply with all applicable laws and policies.

+ Only cover business-related expenses.
+ Avoid paying travel expenses along with a per diem.
We record accurately. We document any exchange accurately 
and completely in our books and records.
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Q: A potential customer wants to meet at one of our 
buildings. We have agreed to cover the necessary travel 
and lodging. However, they would like to stay in the area 
for an extra night to do some sightseeing. Would it be OK 
to cover the additional associated costs?

A: No. We only pay for costs directly related to our 
business or the performance of a contract. The best 
thing would be to let the potential customer know we 
would be happy to provide travel to and from the 
meeting and reasonable. Accommodations for the 
duration of their business trip. Any additional 
accommodations would be inappropriate.

THINK ABOUT IT
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Wefollow the laws,everywherewe
operate
Our Promise

Torespectthelawsthatapplytoourbusinesseverywherewe
operate

Our Process

We recognize that our ability to reach customers beyond our local 
market is a privilege and not a right. To protect that privilege, we 
follow the law everywhere we work. Let’s all do our part to stay on 
top of what’s required so we can continue to be a world leader in our 
industry.

We respect international regulations. Conducting 
business around the world can get complicated, especially 
when we have multiple sets of regulations, customs and 
practices to comply with. Whenever a conflict between laws 
arise, we make sure to contact our Legal Team or 
Compliance Team withquestions.

We evaluate all business opportunities. Some countries 
with which we do business may be subject to trade embargoes or 
economic sanctions from time to time. That’s why we evaluate 
these opportunities with additional scrutiny. Sometimes they are 
subject to stricter regulations or even prohibited altogether. And 
we never do business with any person or any organization that is 
known to support or is officially identified as supporting terrorist 
activities.
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+ Material, meaning it could influence an investor to buy or sell stock

+ Non-public, meaning it hasn’t been released to the public

We respect inside information. When we have inside information, 
we don’t buy or sell stock or other securities (“trade”), and we don’t pass it 
along to others (“tip”). We only share it with coworkers and business 
partners on a need-to-know basis.

We pay attention to blackout periods. Depending on our jobs, 
some of us may at times be subject to additional trading restrictions—
meaning we can’t buy or sell Company stock regardless of what we know. 
It’s important that we learn the rules before we trade.
We follow our fair disclosure obligations. If we as a company do 
disclose material, nonpublic information, whether intentional or non-
intentional, we always do it in accordance with legal requirements and we 
do so publicly. This way, we can be sure that the investing public hasthe 
same information.

Weplay fairwhenbuyingor selling stock
Our Promise

To never use or share inside information to gain an unfair advantage

Our Process

There may be times when we learn information about our Group, or 
the companies we work with, that isn’t known to the public. If that 
non-public information is significant enough that it could affect the 
price of a stock (or other type of security) then it is considered inside 
information. We never use inside information to our advantage, and 
we never pass along inside information so that others may do so.

We know how to identify inside information. Inside 
information is both:
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What are some examples of “inside 
information”?
It could be non-public information about:

+ Mergers or acquisitions
+ New products & 

services

+ Strategic business plans

+ Changes in leadership
+ Projectedearnings or

losses

+ Pendinglawsuits

Q: I am part of the broader team that is in the process of 
helping Food Quest acquire one of our competitors by 
merger. The proposed merger has not yet been publicly 
announced. I know I can’t share the inside information I 
have learned, but would it be OK if I just bought stock in 
the company at current stock market prices?

A: No. It’s against Company policy to purchase or sell 
shares in the company that Food Quest seeks to 
acquire by merger while you have insider information. 
Even though you’re not actually sharing the 
information, you would still be gaining an unfair 
advantage.

THINK ABOUT IT
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We strive to be an exemplary 
corporate citizen, to minimize our 
environmental impacts and to 
maximize beneficial outcomes for 
our communities and 
stakeholders.

IN THIS SECTION:

ü We protect human rights

ü We care for the environment 
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We protect human rights
Our Promise

To promote human rights, human dignity and fair employment 
practices

Our Process

We are fortunate to work with and for our people and communities, 
and we want to make a positive impact. That’s why we respect 
individual human rights in all our business operations and at every 
level of our supply chain. And we only work with business partners 
who strive to do the same.

We take care of each other. Every member of our team invests 
valuable amounts of time and energy in our Company. So, it’s only 
right that we make sure everyone is compensated fairly and 
protected. That’s why Food Quest: 
+ Follows all laws dealing with pay, benefits, and working 
conditions.
+ Promotes the long-term health, safety, and wellness of all 
employees.

Weonly work with the best. We never knowingly do business 
with any company that violates human rights laws or engages in 
human rights abuses. As a result, we watch our business partners 
closely and do what we can to make sure they watch their business 
partners as well.

We say something. As employees, we often see first-hand how 
our co-workers and business partners are treated. So, we stay alert 
and, if we ever see anything that breaks our commitment to human 
rights, we Speak Up.
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Wecarefor theenvironment
Our Promise

To reduce our environmental impact and promote 
sustainable business practices.

Our Process

We’re committed to being good stewards and limiting our 
environmental impact. We do this by pursuing sustainable 
practices in our business, through operating cleanly and efficiently 
and conserving natural resources. We also inspire others to do the 
same.

We practice environmental stewardship. We find ways to 
recycle, re-use and conserve materials like cardboard, plastic, glass, 
metal and whenever possible. We also follow all applicable 
environmental laws and regulations as well as our procedures for 
sustainability in procurement, proper disposal of waste and proper 
disposal, handling and storing of hazardous materials.

We save energy and water. Sometimes it’s the little things 
that make a big difference. That’s why we always take time to:
+ Turn off electronics and lights when not in use.
+ Use energy-efficient alternatives whenever possible.
+ Turn faucets on a low flow, then turn them off when finished.

We stay alert. We look out for and report any actual or 
potential environmental hazards right away.
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What does environmental stewardship
mean to us?
We see it as our duty to address two major global challenges 
facing us all – climate change and overburdened ecosystems.

Q: I have some ideas for how to use less paper in our offices. 
We’re not violating any laws, but I do think we could do 
better. Who should I talk to?

A: We welcome any ideas for lessening our environmental 
impact. Explore your ideas with our HSE representative at 
Food Quest to see if they can be implemented.

THINK ABOUT IT
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Our finalthoughts
We understand that our employees are the key to our success.

We depend on you. We depend on your talent, your passion and 
your dedication to our Values to set us apart. Help us stay true to 
our culture by working with impact and demonstrating our Values 
in all that you do.

Start with understanding and following our Code but know that 
the guidance and support we provide doesn’t end there. We have 
policies with additional details as well as resources dedicated to 
addressing any remaining questions or concerns you may have.

We take pride in the work we do, but our singular focus will always 
be you. We owe you our best and we are here to invest in you as 
you do for us every day. Thank you for all that you do. Your 
commitment to our Values is how we stay Ahead of What’s Next.

Help us protect our business, our assets and most importantly our 
reputation, if you know, or are suspicious about something, don’t 
hesitate to Speak Up through the SAWTAK Hotline which is 
administered through a global compliance company Ethics Point 
that guarantees Anonymity and Confidentiality.

ByusingtheSAWTAK Hotline ,allcommunicationswillbe
anonymous unlessYOUchoosetoprovideidentifying
information. 

There are several ways to access theSAWTAK Hotline :
• Making a web-based report at https://fq.ethicspoint.com/ 
• Utilizingoursimplifiedmobile site
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https://protect-eu.mimecast.com/s/UzfoCOZV9SE1JGfE8RzS?domain=fq.ethicspoint.com/
nhmobile.ethicspoint.com

